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Euromonitor International’s Passport is an integrated online information system providing business
intelligence on industries, countries and consumers. Its simple to use interface makes it easy to find

relevant research:
e Internationally comparable statistics

¢ Forward-looking analysis from global, regional, country and company perspectives
¢ Insightful comment from expert industry and country analysts

Understanding the homepage

The home page provides quick access to the functions and resources you need most.
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ovides quick access to the latest research

Industries: access to articles, key trends and latest reports

Countries and Consumers: access to economic, demographic and marketing statis-
tics for 208 countries along with reports and

comments on consumers.



Searching for data

The Menu Search allows you to access all of our data by selecting categories or countries from the
hierarchical menus. The number of menus to select from will depend on your subscription and type of

search being carried out.

STEP ONE:

Select Categories

These symbols indicate
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the content available for
different categories

Menu Search Companies or Brands Packg
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Survey Advanced Text

CATEGORY TREE Y/

Enter Filter Keywords

[F]Personal Accessories i
[E]Pet Care i B

[F]Retailing
[F] Soft Drinks

Double click a category

name to select all sub-

[[]Tissue and Hygiene
[ Tobacco & B
[[]Toys and Games # B

categories at one level

—_—
below

[E]Travel and Tourism B
2]

[[]Countries and Consumers B

Click the + icon to expand
[F]Business Environment B

categories in the menu ——»

[E]Consumer Behaviour B

[ E]Consumer Expenditure and
Select the category

checkboxes to add them to
—_—

[F]Ecenemy and Finance E

[F]Energy and Environment B
[E]Foreign Trade B
[F]Government &

[FHealth &

[F[]Households and Homes B
[#]Home Ownership &

[+ FlHnusehold Profiles Bl

your search query

[F]Consumer Expenditure §
[FlConsumer Prices and Costs B

CATEGORY SUMMARY

A

Ed Packaged Food

Ed Health and Wellness
Eq Bakery

E3 Chilled Processed Food
EA Frozen Processed Food
i Ready Meals

Ed Home Ownership

Indicates
statistics,

analysis and

Ed Consumer Expenditure on Food and

info sources
Mon-2lcoholic Beverages

are available

[Click the Bicon to delete

categoriesfromyourselection

Prices B
B

m

Now Choose Geographies » \

STEP TWO:
Select Countries

Predefined geographical
selections are listed here.
For example, click on
BRIC to select Brazil, =

Russia, India, China

Click to select geographies
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4 countries
80 countries

[ [EMorth America # B
FUSA # B

I countries

< Back | Clear Selection

Click to generate data results only

Statisti CATEGORY SUMMARY

Ed Health and Wellness
Ed Packaged Food

3 Bakery

E3 Chilled Processed Food
Ed Frozen Processed Food
Ed Ready Meals

Ed Consumer Expenditure on Food and
Mon-Alcoholic Beverages

[4 Home Ownership

GEOGRAPHY SUMMARY
Ed usa

Click the Bicon to delete

unwanted items

l

|

Takes you back to the categories page

Clears the selected items query,

Once you have built your search
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derstanding the results pag

The results list contains all the data matching your search criteria. You can view: All Results, Statistics,
Reports, Analysis and Sources and create a personalised results list.

Takes you back to the
menu search to modify
selections

The number of results

returned are in brackets

Filter results by
category, geography,
statistics, analysis and

information sources,
click more filters for
further results
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T by Category Market Sizes Statistics | Oct 2011 | Show details... A-Z or date
Alcohalic Drinks (230) Company Shares Statistics | Oct 2011 | Show details...
Spirits (126)
Wine (89) Brand Shares statistics | Oct 2011 | Show details...
Beer (88) B h . R "
B Distribution Statistics | Oct 2011 | Show details... . .
o (20) Pricing statistics | Oct 2011 | Show detais... <€— Gives you an overview of the data returned
Soft Drinks (13) o 7
Cider/perry (12) Off-trade vs On-trade statistics | Oct 2011 | Show details...
Ingredients (8) Products by Ingredient Statistics | Oct 2011 | Show details...
Retailing (7)
Packaged Food (6) - B Alcoholic Drinks in the US Industry Overview | Feb 2012 | Show details...
B Annual Study 2011: Generational Differences Global Survey Report | Dec 2011 | Show details...
by Geography
world (50) B Anheuser-Busch InBev NV in Alcoholic Drinks (USA) Local Company Prafile | Feb 2012 | Show details...
Asia Pacific (72) B Boston Beer Co Inc, The in Alcoholic Drinks (USA) Local Company Profile | Feb 2012 | Show details...
Australasia (42)
Eastern Europe (58) B Costco Wholesale Corp in Alcoholic Drinks (USA) Local Company Profile | Feb 2012 | Show details...
Latin America (58) . . . s
Crown Imports LLC in Alcohelic Drinks (USA) Local < y Profile | Feb 2012 | Show details...
Middle East and Africa (39) = P ( ) el Compapy; Rrofie ] e IS dciats
Nerth America (186) [E Heineken USA Inc in Alcoholic Drinks (USA) Local Company Profile | Feb 2012 | Show details...
. Western Europe (148) i £ d
> [E MillerCoors LLC in Alcoholic Drinks (USA) Local Company Profile | Feb 2012 | Show details...
Argentina (9)
Australia (41) [E New Belgium Brewing Co in Alcoholic Drinks (USA) Local Company Profile | Feb 2012 | Show details...
Austria (8) I
s [E Pabst Brewing Co in Alcoholic Drinks (USA) Local Company Profile | Feb 2012 | Show details...
by Statistics [E Sazerac Co in Alcoholic Drinks (USA) Local Company Praofile | Feb 2012 | Show details...
Market Sizes " i . : . i
Company Shares [E wine Group Inc, The in Alcoholic Drinks (USA) Local Company Profile | Feb 2012 | Show details...
Brand Shares = Yuengling Brewery in Alcoholic Drinks (USA) Local Campany Profile | Feb 2012 | Show details...
Distribution A

Shows the data type

t

Pags 1234 Next 50 results per page

“#—— This drop down menu allows you to

change the number of results displayed.
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Easily view and navigate through results by clicking on
either Statistics, Analysis or Information Sources.

/

CONVERT DATA
Use the analysis tools to
create customised data sets

FEARCH

INDUSTRIES ¥
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todfy |Results List

Statistics

Analysis |

Enter keywords
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CURRENCY CONVERSIONS
Local currency including $,
€, £, Yen and Swiss Franc

CURRENT/CONSTANT
Assess the impact of
inflation by swapping the
current (nominal) to constant
(real) value data

UNIT MULTIPLIER

Thousands, millions, billions

VOLUME CONVERSIONS
Litres, Hecto-litres, UK/US
barrels, Cases of different

sizes

GROWTH

Year-on-Year growth, period

Convert Data
[E currency conversions
Local currency

USS (y-o-y ex E
rates) =

USS (fixed ex
rates)

Euro (y-o-y &x
rates)

Euro (fixed ex
rates)

£ (y-o-y ex rates)
£ (fixed ex rates) «

Change Time Series >
Change Data Types >
Change Categories »

Change Geographies >

More Results
Countries and Consumers =
Annual Data 7
Market Sizes

Company Shares

Brand Shares

Distribution b
Pricing

Consumer Expenditure by
Age of Household Head
Consumer Expenditure by
Economic Status of
Household Head

Market Sizes | Historic | Retail Value RSP | US$ mn | Current Prices | Year-on-Year Exchange Rates

Key: [ Related Analysis
oducts
Change View

Reset or Select
Select All Rows

Pivot Rows and
Columns
Categories
Gecgraphies

[RECL LTI
Bakery
CleLEms ¥

v
[EECL LTI
CenEms ¥

v

[1]
[EECL TR

Chilled Processed Food

ih Chart this Row B Company Shares

/ Ingredient

CLICK TO RANK DATA

2007 ¥
Change Groupings
Toggle row level groups L,718,421.4

355,161.2

Combine Data 202850
Group and sum all rows 237018
Sum selected rows 193,327.5
Show as a percentage 78,356.4

of selected rows 343,813.0
304,379.0

Western Europe 573,033.5

World 381,426,

50,486.7

Australasia 6,678.2
Eastern Europe 29,977.4
Latin America 63,275.8
Middle East and Africa 15,6596.7
North America 71,553.3
UsA 64,758.7
Western Eurcpe 139,758.5

fer

M Brand Shares Distribution M Pricing

2008 ¥ 2009 ¥

1,903,656.4 | 1,867,068.2 1,379,361.5

407,231.8 435,517.1 480,174.9
30,524.6 29,738.1 36,438.6
175,308.3 149,269.8 162,306.3
220,537.7 210,731.1 248,600.7
90,425.0 95,137.4 106,153.4
359,645.3 363,336.4 371,994.9
318,259.4 323,182.7 326,101.4
§19,933.6 583,338.4 573,692.7

G 405,116.3 426,234.1
59,228.0 62,138.6 67,840.6

6,942.8 6,745.8 8,295.1
34,815.0 29,346.7 31,395.4
70,803.6 67,355.4 77,788.7
22,255.4 23,063.2 24,982.6
73,407.1 74,366.7 75,769.7
66,321.3 67,541.3 67,064.3
151,774.5 142,095.9 140,162.0

growth, growth index

PER CAPITA/HOUSEHOLDS

OUTPUT OPTIONS
Export to Excel*
Exportto PDF

Print

Move to Saved
Research

*Includes exportto my

downloads

CHANGE VIEW
Reset or Select
Pivot Rows and
Columns

Change Groupings
Combine Data

VIEW

Related Analysis
Chart this Row
Company Shares
Brand Shares
Distribution
Products by
Ingredients

Use the drop down boxes to change the information displayed in a results table. For example, view

forecasts, change categories and countries

Navigate to data easily

Analysis finder

Access articles of —
interest relating to
your chosen industry

Displays the top categories
within a specific geography

for thatindustry

Geographic reach for leading companies
in an industry and their market share
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Select Geography ...

Greece Defaults
Opinion | 18 Oct 2012

Francisco Redruello

Senior Foods Analyst

countries in the Eurozone?
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in a specific category

VIEW TOP COUNTRIES
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? DASHBOARDS
@ Size @ Forecast VISUALISE DATA
(1 Growth {1 Histaric
() Per cap.

European Chocolate Manufacturers Can Still Thrive if

Reviewing the merning headlines over a cup of coffes
is essential for analysts, but this routin has twrmed
less pleasurable since the start of the Euro erisis.
Stories of doom and gloom feature prominently in

virtually each and every European publication on 2

daily basis.

Let's take 11 October as an example, one day after

on the market for consumer goods and services, not least packaged foed. For example, what will
happen in the case of a Greek exit, or "Grexit”, from the Euro? How badly might consumer demand
far non-essential food items like chocolate be affected by default in one — if not several - of the

the ratings agency Standard & Poor's downgraded Spain’s sovereign bonds to nearly junk status.
The online edition of the British newspaper The Guardian opened its ecanomic section with the
headline "Spain downgrade ups bailout pressure”. The French paper Le Figaro featured a prominent
headline proclaiming "Lagarde critique I'excés d'austérité en Europe” (Lagarde - head of IMF-
criticises the excess of austerity in Europe). Meanwhile, the German television channel Deutsche
Welle ran with the story "Institute halbieren Wachstum fur 2013" (Agencies halve growth for 2013).
Similar examples could be quoted across much of Europe’s press and media.

In the midst of such mounting negativity, much attention continues being paid to the potential impact

Select...

DID YOU KNOW?

As austerity bites, private label will
surpass 25% of Western European
packaged food retail value in 2012
See the Data >

The world’s 5 biggest branded packaged
food companies control just 129 of
global sales between them

See the Data >

China will account for more than a third
of global packaged food absolute retail
value gains from 2012 to 2017

See the Data »

LATEST RESEARCH | More »

s to Slim its Food Operations but
Still Negative in the Divisior
ber 2010

boards and Visual Apps
Access Dashboards,
an interactive tool
that allows users
|_ to visualise data in
a compelling and

efficient way.
Access Vis Apps,

snapshots of inter-
esting information
broken down by
industry,

company and brand
and country.

Did You Know:
See the detail
behind this insight
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Access the latest research on

your chosen industry



Visualise data

Use our Dashboards to explore category, company and channel data for your industries or

Focus on the
major players
on the market
for each
category

dive deeper into consumer trends using our economic, socioeconomic and demographic

data.
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Beauty and Personal Care Dashboard selec... v

CATEGORY VIEW

b Baby and Child-specific Products

BEAUTY AND PERSONAL CARE

B
G i IS e -

b Colour Cosmetics

» Deodorants

Click through to
the underlying
statistics and

/analysis
5

 Depilatories

» Fragrances

- Hair Care

B Mass Cosmetics
» Men's Graoming
b Oral Care

Oral Care Excl Power
Toothbrushes
b Premium Cosmetics PERCENTILE RANKING @)

selecte vs. other countries LISS mr

Sets/Kits

B Skin Care “:I:r‘k{:is"z: 63!08 6.4 1008
B 5un Care Par Garita ”

—_

2011, Us§ 202.3
Growth 1 '6%

2011=16 CAGR L

CATEGORY YOY GROWTH COMPARISON @
ant 2011, Fixed 2011 Ex. Rates 2006 -2016

Spot dpportunities
for growth markets
and categories

\ Identify quickly which channel is the most
efficient for each category

COMPANY VIEW

CHANNEL VIEW @ 2012 Euromeniter International

Use Vis Apps to browse by industry to uncover categories, companies and countries of

interest at the global level.
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ted Analysis

Change Industry -
Alcaholic Drinks - Soft Drinks Industry Overview
Apparel

Beauty and Personal Care
Consumer Appliances
Consumer Electronics

Consumer Health

il

Home and Garden
Home Care

Hot Drinks
Packaged Food
Pet Care

Tissue and Hygiene

AtUS$811 billion in global salesin
2011, the Soft Drinks industry

Tebacee o ranked 4th out of the 16 industries
under review In this tool. In soft CATEGORIES OF INTEREST: Global Value US$ mn
Vis Apps - drinks, category volume growth

does not present a complete
picture of opportunities. From
2011-2016 volume is projected to
grow at a faster rate mainly due to
lower cost categories in
developing markets. Asia Pacific is
projected to contribute 59% of
global volume growth but only
44% of value growth. Thisis due to
the relatively inexpel bottled
water category, which is projected
to contribute the largest growth in
this region. However, in Latin
America value is growing faster
than volume due to the orolacted

FMCG Winners and Losers

Soft Drinks Companies and
Brands

Survey: Youthful Diets

0 &
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Access high level data fa

Analyse leading company and brand size, growth and top-line geographic portfolios across
each FMCG industry
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Modif = Related
(swc, Analysis _ aidv,

0 &
Change Industry v
Alcoholic Drinks - Consumer Appliances Companies and Brands
Apparel

Beauty and Personal Care

Consumer Electronics

G ST Arrange by _ Growth COMPANY Koninklijke Phl!ips Electronics NV
Heme Care

Hot Drinks £ SIZE VALUE AND RANK

Packaged Food Koninklijke Philips Electranics NV

Pet Care

Soft Drinks GD Midea Holding Co Ltd

Tissue and Hygiene

Tobacen 2 otes

Toys and Games R
iRl 3 BIGGEST MARKETS
Vis Apps » S i
B e
Consumer Appliances
Industry Overview
Spactrum Brands Holdings Inc

Jarden Corp
Conair Corp 3 FASTEST MARKETS
Electralux AB

Haier Group

a i
§50.8 §113.3

cerevious  Did You Know

Haier Group ranked 12th in the global market for consumer appliances in
2010, up from 17thin 2003

NEXT >

Compare business environmental factors, key economic indicators, social and cultural
factors within and across countries with our country overview.
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dify =
(225, Analysis
0 &
Vis Apps v
Survey: Online Activities Countries Overview

Survey: Buying Green?

Survey: Youthful Diets

* Australia

TOP INDICATORS FOR EACH GROUP RISKS & VULNERABILITIES

Low-High
Ease of Daing Business Ranking | soclo-political isk

2010 Economic performance & external sector

10 0 [ Financial stability & real estate
Governmentfinance
Ener

Total GDP o

Environment risk
2010 US§ bn

$1,236.8

Mational Estimates at Jan 1st

2040 Fopulation mn

221

+ Quick Links COUNTRIES: AthruC CthruH Ithru N Nthrus S thru ¥
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Navigation and output

Navigate to
the sections of
interest within a

report

Ly
Access to other—| &

related reports

Depending on the type of results you have selected, there are a number of ways in which you can navigate

and output your analysis easily.
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<'51§§ri€1" Results List _ Statistics _ Analysis

Enter keywords

[ Table of Contents -
HEADLINES
TRENDS
COMPETITIVE LANDSCAPE
PROSPECTS

CATEGORY DATA

Full Market Reports ¥
Chilled Processed Food in the

Packaged Food in the US

Related Statistics »
View Statistics

Related Industry v
Reports

After Kraft Cadbury: What
Next?

m

Agricultural Commodities
- Part 1: General
Operating Environment
Agricultural Commedities
- Part 2: Presant
Performance and Future
Prospects

Au Lait! Global Market
Performance and
Prospects for Drinking
Milk Products.

Baby Food in the US
Saked Goods in the US

Chilled Processed Food in the US
Category Briefing | 28 Oct 2011

HEADLINES

Retail volume sales of chilled processed food increase by 1%, whilst retail current value sales
increase by 2% to reach US$27.5 billion in 2011

Chilled processed food is viewed as a convenient, timesaving option

In 2011, retail current value sales of chilled pizza increase by 15% to reach US$248 million, as
Americans look for convenient options

Unit prices increase by 1% in 2011

Kraft Foods leads chilled processed food with a 16% value share in 2010

Retail constant value and velume sales of chilled processed food are projected to increase by 7%
and 3% respectively over the forecast period, reaching US$29.3 billion by 2016

TRENDS

= Chilled processed food typically takes less time to prepare than its frozen, dried, and
canned/preserved counterparts. There is no need to defrost or epen cans, and in many cases the
products are ready-to-eat out of the packaging. As Americans place a high value on their time - in
some cases more than they value their money - chilled precessed foed has been successful in the
US despite higher unit prices than their counterparts. Sales of chilled processed food are expected to
increase by 2% in current value terms to reach US$27.5 billion in 2011, marking the fourth year of
consecutive growth. What makes this growth unique is that it occurred during the econemic
recessien, in which Americans were supposed to be trying te save money. The success during the
recessien in the review period suggests that Americans are willing to spend more if it saves them in
ancther area (in this case preparation time).

Many Americans are looking for ways to improve their health and wellbeing, by lsoking for products
with high amounts of vitamins and minerals, whilst simultaneously having lawer calories. As such,
Americans are eating more fish and seafood, since these products pravide high amsunts of protein
with fewer calories than red meat products. Chilled processed fish/seafood benefited from the health
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